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La Casa de AméricaLa Casa de América

´



CHILE

§ 40 Department Stores

§ 68 Home Improvement Stores

§ 31 Supermarkets

§ 11 Malls

§ 4   Power Centers Rentas Falabella

§ 2   Shopping Centers Rentas Falabella

§ 2,0 million CMR Accounts

§ +48.000 Employees

PERU

§ 17 Department Stores

§ 17 Home Improvement Stores

§ 25 Supermarkets

§ 3   Malls

§ 4   Power Centers Open Plaza

§ 3  Shopping Centers Open Plaza

§ + 860.000 CMR Accounts

§ +19.000 Employees

COLOMBIA

§ 11 Departament Stores

§ 22 Home Improvement Stores

§ +573.000 CMR Accounts

§ + 8.000 Employees

ARGENTINA

§ 11 Department Stores

§ 6   Home Improvement Stores

§ 471.000 CMR Accounts

§ + 5.000 Employees

TOTAL

§ 79 Department Stores

§ 113 Home Improvement stores

§ 56 Supermarkets

§ 14 Mall Plaza

§ 8 Power Center

§ 5 Shopping Centers

§ + 3,9 million Active CMR accounts

§ + 81.000 Employees

§ 1,7 millions sq. m Selling Space

Source: Falabella, August 2011. 
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GROSS LOANS :4.972 MMUS$* 
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Mission: 

To make possible our clients aspirations, to improve their life quality and exceed their expectations 

through an integrated offer of financial services, strengthened by the “Falabella World” benefits. 

 

 

• Our target is to become our customers’ partners, with a proposal built over 3 pillars: 
 
 
 

Simplicity 
 
 
 
 

Convenience 
 
 
 
 

Transparency 
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GROSS LOANS GROSS LOANS (M$SOL) PROVISIONS / LOANS PROVISIONS / LOANS 

GROSS LOANS (M$COP) PROVISIONS / LOANS GROSS LOANS (M$AR) PROVISIONS / LOANS 
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Jordi Gaju N. 

Chief Development Officer 

(jgaju@falabella.cl) 

Teléfono: 56-2-380 2007 

Alejandro González D. 

Chief Financial Officer 

(alejgonzalez@falabella.cl) 

Teléfono: 56-2-380 2205 

Humberto Solovera R. 

Corp. Planning & Development Engineer /  

Investor Relations 

(hsolovera@falabella.cl) 

Teléfono: 56-2-380 2007 

Domingo Godoy U. 

Corp. Planning & Development Engineer /  

Investor Relations 

(dgodoy@falabella.cl) 

Teléfono: 56-2-380 2007 

mailto:jgaju@falabella.cl
mailto:alejgonzalez@falabella.cl
mailto:hsolovera@falabella.cl
mailto:dgodoy@falabella.cl

